
Science of Place 
A brief methodology:  
Consulting the community of Huntly  
 
Keeping to the objective of searching for a valid brand identity for Huntly, I would like 
to follow a methodology that remains true to my normal mode of work and try to steer 
away from the clichés often found in the marketing industry. I have drawn up some 
flexible guidelines: 
 
An open-minded approach. 
Going to a strange place gives one the advantage of experiencing it with fresh eyes. 
To strengthen this element, I am going to consciously ignore any preconceived 
expectations of Huntly. I suggest spending at least the first week merely observing 
town life and settling in without forcing any agendas. 
 
Close consultation with the project partners.  
Only after allowing the first week of “clean” observation, to sit down and get a clear 
vision of what it is that the ATP and Deveron Arts want to achieve with this project. Is 
the idea to position Huntly as a fashionable getaway destination, a rural family town, 
a business hub, a cosmopolitan community, a “green” town or a boomtown, or a 
combination of all the above (or none of the above?).  What would be viable and 
realistic and what are possible concerns or expected pitfalls. 
 
Embracing ordinary, day-to-day life. 
To get an insight in the dynamics of the Huntly “family scene” and the various age 
groups thereof by engaging the community with my wife and children. 
 
Asking questions without questionnaires.  
Rather focusing on informal conversation while socialising. (What do people really 
think of their town?) 
 
Creating means for community participation. 
Here are some tentative suggestions: 
 
Taking part in and inviting people for lively discussion at the Huntly Folk Nights, for 
example (I noticed it in the Huntly Handbook):  
 
A) By means of the Dustbin Poem project (see first proposal)  
 
B) By exploring music lyrics that have reference to Huntly.  
I have recently discovered that Mike Scott and the popular Rock band, The 
Waterboys were influenced by the writing of George MacDonald. (On the albums 
Room to Roam and Universal Hall) Is this related to the character of the town and 
North-East Scotland? The music and lyrics become a starting point for discussion of 
identity. 
 
C) By looking at Whisky culture from the perspective of Blues, Rock and pop music:  
(E.g. here is an interesting extract from the song Deacon Blue by American Jazz-Rock band, Steely 
Dan.) 

 
I’ll learn to work the saxophone 
I’ll play just what I feel 
Drink Scotch whisky all night long 
And die behind the wheel 



 
Furthermore, by introducing my own artwork and the South African context at a 
Deveron Arts function, schools, community groups or churches in Huntly in order to 
create discussion of public performance and intervention as a form of cultural 
expression.   
 
Seeing Huntly in terms of the big picture. 
How does Huntly see itself in the United Kingdom and rest of the world and vice 
versa? Strategising and expanding on the town’s positive characteristics but also re-
inventing it in the light of wider issues like the environment, sustainable economic 
development, a sensitive approach to expansion and commercialisation, etc. 
 
Working towards a tangible conclusion. 
Apart from the compilation of a structured, written and illustrated report of the 
outcomes gathered according to the guidelines set out above, it would also be 
desirable to conclude the research project with an artwork in some form.  
 
This need not necessarily be the suggested tent project, but in a way the 
conceptualisation and realisation of the Weekend Cathedral with the help of the 
community can be a “means to and end” in the process of “harvesting the identity”. 
Identifying campsites and spending time alone in a tent around Huntly might cast 
some light on the identity of the place. 
 
This concludes the loose structure that I have set out for myself. I am very open to 
adapting or expanding this according to your own suggestions. 
 
Thank you. 
Jacques Coetzer 
 
 
 

 
 
 

 


